IRV 7 (O T S dovel |

KR E MR AT e B
muﬂ:%ﬁ*bf L&.&.@Tl«v@ﬂmjﬁ

MRS RKQIEY” ER ST wE o

T%F%@?tko?v;?tﬂﬁﬁ

vn”/\ ﬁ%h\&&ni}é}@i?,_:_

Mwwmﬁ_% R4

Kb BTSN H — N\ QY - L%
K MOERE 0 ° R’ |
BHDRILOLR O N QRKI<Q
HRVBEQSIER L Kk Eh Y
B0 1) AR -+ °

EORIN]
SPEIES R Fdaloficd=s

BE &8 ©RE” BHEZT° R
REKEDN O L SENE OV 5ok
KEKECHERBREKE” #indi0%E
AOQEEER Ui E R B SKOWE
ANCMW..U.:O

[SRERUD]
Gt G RIS

BRRR oo lh” X8 HREEOHR RN K b b it sk
S WRT KIRKSRRE SR e
P VRIS JEXQED I HD
D%y S NOENRRRSUENR”
PRI CHNMO XS HREESHR" R
_vmo

LUTE TS D
TR gy,

e T

Ly

WRALLS,

Wiy

FOREC Hrw,

— e Y

54X MR

10 6% 30 9~

)
)

198 (L) 1B~
128 (&) 13K 3090~

238 (K
168 (K

10 A

(@]

1
thiP4E (& 15 A)

P2 TWBARHETIED
FLLE EE

M=/ ]

P

=
(BT oM (BFHK)

FFLDUHA

:
N

B
T [BOHOTLEY b

DPHOLVTERZ(ES S

R

[P IV FRDDLZINA V]
8

BEFFLDUHA
BRFBFLDUNLAO -

FEOOITIRER
BlFRLOBE
D<OLEDLE

E

BrezERFOSR%
B

BEFFLD UM A

FEV

{15 X X &2 TR EIMES

[Q40 & QU —~o o —EiERW-R |
EMwesors o SRMYE
[ & HIe | WL KBEERSIRKVNKSR

1§50 QIR B QA2 148\ BTN R B O WRR
SH RPN MRQAULT W ikiuiv” QB

Rt &Y fHuiv” $Emtbii_tua

L K EBE U S IRk E <

R3S JIEVINE- TV

SRKHD] RIRE Y

UL LN BR

B VIRIK L S 200

LE O o

K
o
X
X
=
S
!
i
&
!
X

SIPAZE 2 (IS =

=14 8 N2 R[5

1SR D R Z iR Ed15)| AR RIS

liRA e

5818 (K-B¥EEH)-78H (A) 148 (A)-21H (A)-288 (A)-31H (k- BREER)
5818 () -8H CN) 158 (N) -228 (N) <298 (CN) 318 (K - EEZEIEH)

OBF~ 18 BF (EIEIF 20 BF THIEE)

o) &
L 0.___.|_m.
w iy ©
~ 0
\O O
H>
8sn 85
NP
il o THO -7
mﬁEWﬁE
hEE HEE
@ ®

25 Shimabara City Public Relation, 2018.5, Vol.768, Japan



